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Mabel’s Labels make
mom'’s life easier

Onf of the first nursery rhymes I
remember was about the three
little kitten who had lost their mit-
tens. Surely that was written by a par-
ent who searched the lunch pail for the
third time that week and couldn’t find
the refillable drink box!

Instead of turning events like these
into long interrogations — Did you
check the lost and found, your school -
bag, your locker? — four Hamnilton
mothers have gotten togetherto help
solve this universal problem,

Mabel's Labels was created in2002
by three local working moms and fam-
ily members to produce virtually inde -
structible labels for kids’ belongings.

Julie Cole, 33, whois alawyar, han-
dles legal responsibilities, marketing
and customer service for the compa-
ny. Cole's 32 -year-old sister, Cynthia
Esp, a part-time teacher, is it ¢harge
of production.

Cole's sister in-law. Tulie Ellis Cole,

also 32 and a full -time financial plan-
ner, is incharge of finances.

And Cole's 30-year-old aunt, Tricia
Mumby, a graphics manager at the
University of Waterloo, takes care of
organizing brochure /material text and
design and website.

For these women, starting the busi-
ness solved more than just the prob-
lem of lost items.

Between the four of them they will
soon have nine children, as two are on
the way. For Cole, self-employvment is
particularly valuable as it means that
she can stay at home and participate
in therapy with her autistic son.

This company was an idea that took
time to develop. The partners began
brainstorming two years ago, and be-
gan production last year.

To get the business off, the women
invested $50,000 in equipment, tools
training and advertising. They are
equal partners in the newly incorpo-
rated company:,

Although the technology that keeps
Mabe!'s labels firmly stuck to prod-
ucts is top-secret {the shoe labels are
extra-extra sticky), Cole would reveal
that they're made in a Hamilton
home.

The labels are not a patentable
product, but they are protected by
trademark and copyright law, said
Cole, The labels are personalized with
names, nicknames. initials or whatev-

er you choose. Adding a picture icon
helps even pre-reading toddlers to
identify their ownbelongings.

Maost of the labels are UV-protected,
so they will not fade in the sun. Soall
those items left outside or in the back
window of the family car can still be
claimed by the owner.

Mabel's Labels was
created in 2002 with a
$50,000 investment for

equipment, training and
advertising

Mabel’s Labels are promoted
through day-care centres, private
nursery schools, gymnastics centres
— where kids leave things behind.

In addition to holding fundraisers
with schools and day cares, the com-
pany uses agents who sell for them.

Products are shipped directly to
customers, and can be ordered online
at mabel.ca.

For more information, contact Julie
Coleat gos-320-4714.



