Hey Mabel! Great labels

BY MEREDITH MacLEOD
The quartetnfmn"msbemdthe{&‘pid-
Iy growing Mabel's Labels empire
weren't tlattered when & Liost of imita-
tors stzrted knocking off copies of their
idea.

Lustéad, they got mad and everyone
knows the power of anangry mother.

#(0pe reason we grew so quickly is
that we were fairly quickly copied
says Mabel's Label's co- founder Tricia
Mumby. “That made us more fierce. It
was hideous at the time, but it'sbeen
good for ourbusiness.”

Echoes fellow Mabel Julie Cole: “All
ideas and products are ripped off. It's
not flattering, itrﬁcﬁ;ﬁingdign : ~

figured if 't g0 for
brzr]?:?‘they would be left behind. That
wasn't good ennugh.

The four close friends behind the
smiling Mabel character (there fin'ta
Mabel among them) joie about taking
over the worild with their line of kid-
orientedlabels to keep track of elothes,
shoes, lunch boxes, teys and myriad
other paraphernalia that seems tudis-
appear into thin air,

Despite the laughter, there is a clear
andercurrent of ambition.

After Dﬂl}r five years in huﬂiﬂess.
wy've gmﬁrn sales 100 per cent each
1r and now have 10 full-time staff,
eto 20 part-timers (it swells around
k to school and summer camp sea-
1s) and more than 100 commission =
sed Mabel ggents selling their prod-
ts. Most of them are moms who love
»labels. )
That’s a recurring theme with the
ibel's gals.

[hey describe themselves as “mom-
:neurs” and say the “mommy net -
irk" has been critical to their suc-
is. “Moms tell other moms when
nething works for them/” savs Cale,
10 lives in Burlington.
iachinthe group, Cole, alawyer, her
ter Cynthia Esp, a teacher, Mumby, a
iphic designer, and juliz Ellis, a fi-
neial planner, has givenup her full -
1e jobto rn the company.
"he group met inuniversity and have
:ome family as well a5 business
‘tners.
lis married the sisters’ brother and
imby married their youngest uncie.
"hey've hired a New York City-
ied public relations company and
7e targeted Facebook, Wikipedia,
1Tube and bloggers to get their mes-
‘e out te web-savvy parents and
wrate traffic to their website,
ere the vast majority of their sales
made.
hey scored an early big break when
lycandy.com, a website that high-
(ts the latest in fashion, food and
sumer trends, featured their label.
yme early media attention in To-

's Parent and Canadian Living,

‘ted upwith an aggressive advertis-
slan, also gave the company a quick
st.

i much so they wondered whether

* could keep up with the orders

ing into their Hamilton home-

d operation.

w somme day cares, schools and

ps are prometing Mabel's Labels,

to keep track of belongings andas
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Mabel's Labels was started five years.ago by four Hamilton mothers for their
kid's belongings. Now, from left, Jufie Cole, lulie Ellis, Cynthia Esp and Tricia
Mumby employ 10 full-time and five to 20 part-time staffers.

part of the move toward litter-free
lunches.

The labels can also be used to list
children's allergies as 2 reminder for
teachers and caregivers.

Labels are also offered as a practical
fundraising idea for schools, teams,
camps and clubs,

Mabel's Labels has recently signed a

" deal with Kids & Company, a 20-site

day-care provider that partners with
employers, An ample supply oflabels is
now a part of each child’s registration.

“When we started, people didn't get
it says Mumby, “Wewere constantly
having to explain thatwhen youhave a
kid, you will lose everything”

“Now, it's amazing kow many people
knew about us! chimes in Ellis. “We
say Mabel's Labels and they say, ‘Oh
va, ['ve heard of you! We've got people
begging us tolet themsell the labels”

All that means they are about to
move the operation into much larger
commercial digs.

It's obvious many parents can relate
tothe frustrationthat led to developing
their product. “we would get together
to socialize with our kids and we were
constantly asking, ‘Is this your sippy
cup?’ ‘Is thismy blanket 7' says Cole.

“It's so tiring to keep track of stuff”
With 11 children between the four of
them, there was c lot of “stuff™ towor-
ry about. Not tomention the black hole
for belongings that are day-care cen-
tres and schools.

So sisters Cole and Esp joined uni-
versity friends Mumby and Ellis to cre-
ate Mabel's Labels, Their self-adhesive
andiron-on labels are tough enough to
survive dishwashers, microwaves,
washing machines and the wear and
tear and dirt of kids: They also won't
fade in the sun. The assorted-sized
labels include the child's name and an
icon — bothto expressa child's interest
and to help kids who are not reading yet
identify their belongings. There are
even super-sticky labels for the inside
of shoes and boots and metal tags for
backpacks.

Mabel’s is just launching a new line
of stationery and personzlized stick-
ers. According toits website, mabel.ca,
celebrity customers include Laora
Dern, Elisabeth Hasselbeck. Brooke
Shields was so grateful she sent thema
personal thank you note.
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